Harvard Business Case Study Clubin NCCU
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1 226 HWE |180-Day Competitive Generic Therapy Exclusivity

2 3/5 W7 % _|Celgene

3 312 AEZ |Gene Patents

4 319 = Post-Approval Test and Safe Harbor. Classen v.
King

5 326 3 ] a3 Novartis Sandoz- Between Generics and Pharm

6 an = Theranos Inc.: Pivoting Consumer Heaith Care

7 a9 3 ®/iE |Responding to a Potentially Disruptive Technology
How Big Pharma Embraced Biotechnology

8 416 yxse |Pfizer and AstraZeneca Marketing an Acquisition

9 4723 BETE e —-F

10 | 4730 1 #ME [Bayer-Monsanto: The Challenges of a Mega
Merger

11 57 3 X7 |Boehringer ing Leading

12 | 514 N EEISC |How Health Care Changes When Algorithms Start
Making Diagnoses

13 | 521 3 A753  [Socially Responsibie Pricing AIDS Drugs in
Developing Countries

14 | 5728 % g Drug Price and Reimbursement in US. Case Study

15 6/4 34 3 #<I |EN Lily and Company Drug Development Strategy

16 | 611 Z# |Cipia Global Ltd.- Generics versus Drug Discovery

17 | en18 34 =13 Pharmaceuticals: Novel Anti-Cancer Stem Cell
Therapeutics

18 | 6/25 %5 == |Product Team Cialis: Getting Ready to Market
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